Marketing Project On Sunsilk
Shampoo

As recognized, adventure as competently as experience very
nearly lesson, amusement, as skillfully as harmony can be
gotten by just checking out a book marketing project on
sunsilk shampoo also it is not directly done, you could endure
even more re this life, vis--vis the world.

We have enough money you this proper as without difficulty as
simple habit to acquire those all. We give marketing project on
sunsilk shampoo and numerous book collections from fictions to
scientific research in any way. in the midst of them is this
marketing project on sunsilk shampoo that can be your partner.

We also inform the library whet?la book is "out of print" and
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propose an antiquarian ... A team of qualified staff provide an
efficient and personal customer service.

Marketing Project On Sunsilk Shampoo

Brand equity in the Marketing strategy of Sunsilk - Association of
Sunsilk with various celebrities such as Shakira, Madonna, Delta
Goodrem, Priyanka Chopra has helped the brand in creating high
visibility resulting in high TOMA (top of mind awareness) In 2009
it started working with Hair care experts on improving its
products.

Marketing Strategy of Sunsilk - Sunsilk Marketing
Strategy

Marketing Project On Sunsilk Shampoo in the market as a
shampoo that needed just one application for successful hair
washing and cleaning. In 1956, Sunsilk for Dry Hair came in the
market. In 1958, the bran(ga%grzr)lel up with small-sized polythene



tubes that was transparent and was an alternative for a

Marketing Project On Sunsilk Shampoo

Product in the Marketing mix of Sunsilk. Sunsilk includes a wide
range of shampoos, styling products and conditioners under its
product portfolio. Sunsilk was introduced in the market as a
shampoo that needed just one application for successful hair
washing and cleaning. In 1956, Sunsilk for Dry Hair came in the
market. In 1958, the brand came up with small-sized polythene
tubes that was transparent and was an alternative for a large-
sized bottle.

Marketing mix of Sunsilk - Sunsilk Marketing mix and 4
Ps ...

Description : This Project Report on Marketing Process of Sunsilk
Shampoo, Marketing Concept, Marketing Research Process, MBA
Project Report Consumer %léla/eigngehaviour Regarding various



Brands of Shampoos, Study the Brand Loyality of Consumers.
Study the Frequency of Changing a Shampoo

MBA Project Report Marketing Process of Sunsilk
Shampoo ...

SUNSILK Color Shampoo Marketing Objectives. Establish a strong
brand image and consumer loyalty. Easiest and availability of
the product to the target consumer. Create awareness about this
uncommon product. Reduce cost. Maintain positive strong
growth in starting years.

SunSilk Marketing Strategy - NinjaOutreach

Overall Marketing Strategies Mainly follow mass media
advertizing . Sachet packet introduce to the market. Sunsilk Co -
creation concept. Doing sponsorships. Using attractive and
colorful package. Creating inspire in shampoo market. Showing
unique identification to th%argré%lflet' Using slogans.



Marketing plan Sunsilk - SlideShare

Customers expectations from sunsilk shampoo that it gives
smoothening of hair, to prevent hair fall, black shiny hair, to
construct damaged hair. AUGMENTED PRODUCT- This refers to
all additional factors which sets the product apart from that of
the competition. And this particularly involves brand identity and
image.

SUNSILK SHAMPOO - MARKETING: Product Mix and
Product levels

Sunsilk : Marketing Strategy . 1. Marketing Strategy Presented
By - Sonakshi Saxena 2. About SUNSILK ¢ Sunsilk is a hair care
brand for women produced by the Unilever group , launched in
1954 in the UK. * The brand included a range of shampoos,
conditioners, and other styling products.

Page 5/11



Sunsilk : Marketing Strategy

The marketing mix will be constructed based on the STL's
branding propositions and marketing strategies will be adopted
based on the requirements and budget. Along with the four Ps
product, price, place and promotional activities, packaging of the
shampoo will play a vital role for getting the popularity and mass
acceptance.

INTERNSHIP REPORT - DSPACE

Marketing mix and Strategy : H&S removes dandruff and stops it
from coming back in just one wash, with a product range that
suits various hair and scalp needs. It uses T.V ads, print ads,
sponsorship, sales promotion and social media. H&S hired actor
Saif Ali Khan and actress Kareena Kapoor for their promotional
activities.

Project Report On Headpg-gggl?houlders Shampoo



Marketing Essay

Shampoo like Dove, Sunsilk, Garnier fructis, etc are very regular
among the households and the main source is television
advertisement, i. Don't use plagiarized sources. Get Your Custom
Essay on Project work on shampoo Just from $13,9/Page

Project work on shampoo Free Essay Example

Sunsilk Marketing Mix (4Ps) Strategy. Published by MBA Skool
Team, Last Updated: April 19, 2020. Marketing Mix of Sunsilk
analyses the brand/company which covers 4Ps (Product, Price,
Place, Promotion) and explains the Sunsilk marketing strategy.
As of 2020, there are several marketing strategies like
product/service innovation, marketing investment, customer
experience etc. which have helped the brand grow.

Sunsilk Marketing Mix (4Ps) Strategy | MBA Skool-Study
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Subject: Marketing Topic: Presentation. It is a Presentation on
Research paper of Sunsilk. Every girl has a different hair type
that needs different products and care to ensure it stays just the
way we want it to. Sunsilk understands this and has a range of
products to suit everyone’s needs. Sunsilk shampoos and
conditioners come in eye ...

Presentation on Research paper of Sunsilk - Assignment
Point

Since this report provides detailed consumer insights into Sunsilk
shampoo it is an invaluable resource to executives,
organizations looking to make marketing decisions. This report is
an important tool to companies in the natural & organic personal
care products market, as well as those looking to enter this
emerging market.

Research Paper on custpcggeigﬁ towards Sunsilk shampoo



Marketing Project Phase - Il Market Segmentation for Sunsilk
Sunsilk’s market segmentation is Demographic as they target
customers based on their gender and age. The target segment
for Sunsilk is young girls and women from age 16 to 40 but, we
see that in their promotional campaign Sunsilk targets the whole
market irrespective of the age.

Target Market Of Sunsilk | Term Paper Warehouse
SUNSILK COLOR shampoo is alternative of hair color tonic and it
works simply. Just apply on your hairs like ordinary shampoo and
feel your hair colorful. UNILEVER Marketing Objectives: Increase
sales Every company has primary marketing objective and that
is increase of its sales.

242641842-Marketing-Plan-of-SUNSILK - Marketing Plan
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The new Sunsilk shampoo aims to fulfilling the need of its
targetmarket by offering a high quality, assessment of concept
in term of acceptability, credibility,and perceived benefits that it
offers a healthy choice shampoo alternative to target customer.

Sunsilk Promotion Strategy Free Essay Example

Initially sunsilk’s target customers in terms of income were the
upper middle class women because of the expensive offerings
but later on, they started targeting people of all classes
irrespective of their income by introducing shampoo in small
sachets which provided the same premium quality product to the
lower income class as well thus, expanding their target
audience.

Sunsilk Phase 1 - Term Paper
Sunsilk is a brand with purpose at its heart, being one of the

Unilever Sustainable Livingageral(r)\/ 1s For Phase 1, in 2017 Sunsilk



put this thinking into action in a new partnership with non-profit
Plano de Menina, where we co-created the “#JuntasArrasamos”
(#TogetherWeRock) programme.
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